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THE UNIVERSITY OF NORTH TEXAS 

COLLEGE OF BUSINESS ADMINISTRATION 

 

MGMT 3850:002 – Entrepreneurship (TuTh 3:30PM - 4:50PM, BLB 073) 

 

Course Outline – Spring 2019 (January 14- May 10) 

 

 

Professor:  Dr. M. Salimath, Ph.D. 

Office:    325D Business Leadership Building 

Phone:  940-565-4937   

E-mail:  Manjula.Salimath [at] unt.edu  

Office Hours:  Tuesdays 5-6pm, Thursdays 1-3pm, or by Appointment  

I encourage getting an appointment whenever you need to come in so 

you are not waiting on other students during office hours or other days 

Class Website: https://canvas.unt.edu  
 

 

COURSE DESCRIPTION 

 

MGMT 3850: Initiation of new ventures and approaches to growth of existing firms 

through opportunity recognition, innovation, and change. Course emphasizes developing 

effective entrepreneurial skills and behaviors and includes preparation of a 

comprehensive business plan. (UNT Undergraduate catalog). 
 

INTRODUCTION: 

 

This course provides students with an overview and introduction to entrepreneurship and 

starting a business.  Students will understand the challenges of entrepreneurship, different 

facets of the entrepreneurial journey as well as a basic exposure to the launching of a business 

and putting the business to work.  In addition, students will conduct a feasibility analysis, and 

apply course concepts to build a fairly comprehensive business plan that includes market 

analysis, strategic plan, pricing, financial plans, managing cash flow.   

 

 

Course Objectives 

 Understand the basic theory and key principles of entrepreneurship and small business 

management 

 Conduct research related to business planning and start-up 

 Be able to recommend effective courses of action for entrepreneurial businesses 

 Understand challenges and solutions to problems for entrepreneurial businesses 

 Develop skills to conduct feasibility analysis  

 Know how to prepare a business plan and implement it 

 

mailto:Manjula.Salimath@unt.edu
https://canvas.unt.edu/
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Course Materials:  

 

Required Text: Scarborough, N.M. & Cornwall, J.R. 2019. 9th ed. Essentials of 

Entrepreneurship and Small Business Management. Pearson. ISBN 13: 9780134741086 

 

Other readings, cases, and articles as assigned.  Relevant research information, databases, 

tutorials, available via UNT libraries. Course website is located on Canvas – which you must 

check periodically for updates and course information (and before every class). 

 

 

Acceptable Student Behavior: Student behavior that interferes with an instructor’s ability to 

conduct a class or other students' opportunity to learn is unacceptable and disruptive and will 

not be tolerated in any instructional forum at UNT. Students engaging in unacceptable 

behavior will be directed to leave the classroom and the instructor may refer the student to the 

Center for Student Rights and Responsibilities to consider whether the student's conduct 

violated the Code of Student Conduct.  The university's expectations for student conduct 

apply to all instructional forums, including university and electronic classroom, labs, 

discussion groups, or field trips.  The Code of Student Conduct can be found at 

www.unt.edu/csrr.   

 

 

Method of Instruction  

 

Readings from the textbook are assigned to each class, per course schedule. Students are 

expected to come to class after they have read the assigned material. In class we will spend 

time discussing select topics from course, and building on the content through applications, 

discussions, and hands on activities. Note that class lectures will NOT systematically repeat 

the content of the chapter, and it is the responsibility of students to make sure that they 

thoroughly read and study all assigned material. Additional material, which may include video 

segments or articles may be assigned from time to time. Often, this material will reflect 

content that is either new or just identified as relevant to the course, and is therefore not 

specified on the syllabus. 

 

Handouts with copies of slides or class notes will be posted on the course canvas page 24 

hours prior to the class. When such material is posted students should print one copy and 

bring to class with them.   

 

The ideal student will perform consistently well in all components of the course and is most 

likely to succeed in entrepreneurial activities as well as obtain desirable grades in this course.  

 

Sundown Rule: Students have seven business days from the time grades are posted to inquire 

about a grade. The purpose is to resolve any question as soon as grades are posted rather than 

wait till the end of the semester 

 

http://www.unt.edu/csrr
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Other Policies and Guidelines: 

 

In class, you are considered to be a responsible current or potential entrepreneur. 

Consequently, much like the true entrepreneur, you should have an open and receptive 

approach to the course. 

 

Be proactive in your learning. If you do not understand, ask.   

 

Please refrain from eating in and during class.  
 

Use of electronic devices of any kind is not allowed in class without instructor permission.  

 

Recording of lectures or any class activities is prohibited unless permission has been granted 

in writing, prior to the recording. 

 

Pagers, phones, cameras, or any other electronic device is not to be used during class and must 

be either turned off or set to a “silent” mode during class. Messaging, texting, social- 

networking, emailing, etc., is not permitted during class and/or exams. Usage of other 

electronic devices during class/exams requires prior permission from me. 

 

I discourage the use of laptops/electronic devices to take notes, as students learn better by 

taking notes on copies of slides. If you feel that you must use your device to take notes, then 

you must receive permission, and I will require you to occupy a designated seating area in 

class and to submit your notes taken on the laptop to me after each class period via email. If 

notes are not provided after each class period then you will be asked to refrain from using 

your laptop during subsequent class meetings. Under no circumstances are laptops allowed for 

non-class related activity. 

 

Using any form of technology without instructor permission for tests or quizzes is prohibited. 

Texting, emailing, or taking pictures of the quiz questions is prohibited and is considered a 

violation of copyright protections. 

 

Be respectful of others - turn off cell phones, do not enter the class late or leave early. 

 

Do not plagiarize or copy – this is an automatic fail and other consequences will follow. 

 

If you have ODA approved special needs for accommodation, please let me know asap. 

 

If you are missing a class due to University excused absences, let me know in advance. 

 

Late assignments are not accepted, and no makeup tests are given. Be on time to take tests. 

 

All assignments are to be typed.  No handwritten assignments will be accepted. 
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If you have not prepared for class with the required reading, let me know in advance so I will 

not put you on the spot with my questions.  Note that this will be a one-time exception and if 

repeated, will affect your grade. Check Canvas for announcements and updates.  

 

If you are absent on a test day due to university approved absences, please provide the 

instructor with a certificate of absence from the Dean of Students.  

 
Student responsibility: Students are responsible for obtaining all notes, information, 

or handouts in the event they missed class. If you have to miss a class, please do not 

call or email me asking if you “missed something important” – the answer is always 
YES. I will not repeat the lecture/class content: you should get together with a friend 

and get updated on what went on in class. 

 

Be a good team player and work effectively with your group on projects 

 

Disruptive behavior online or in class is not allowed, and is subject to severe penalty. 

 

Professional and courteous behavior is expected at all times, and in all forms of interaction.  

The student code of conduct is in effect at all times. A failure to observe these expectations 

may result in disciplinary action as per University guidelines. 

 

In any communication, please address me as Professor Salimath (not hey, doc, teach, yo, etc) 

 

If you need extra help, please do not wait until the last minute to seek help. Make sure you 

seek assistance well in advance (minimum of a week earlier, more for complex tasks). 

 

Note that exams and quizzes are not returned. Students wishing to review their performance 

on a quiz or exam should contact me for an appointment. 

 

Participation:  

 

During the course, on several occasions, there may be class activities and opportunities to earn 

participation points. These will be unannounced and cannot be made up if you were absent.  

 

You should attend all classes, because this is how you learn and add value to the class. 

Attendance and participation mean arriving on time, staying the full session, staying awake, 

and focusing on class activity. Participation also means submitting homework assignments or 

engaging in class related activities, when they are assigned. Engaging in any type of non-class 

related activity during class (including texting, checking email, etc.) is prohibited and may 

result in the student being counted as absent. 

 

If you engage in academic dishonesty (plagiarism or cheating) related to this class, you 

will receive a failing grade on the test or assignment, and a failing grade in the course.  

In addition, the case may be referred to the Dean of Students for appropriate disciplinary 
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action.  This policy is intended to protect the honest student from unfair competition with 

unscrupulous individuals who might attempt to gain an advantage through cheating.  See 

http://vpaa.unt.edu/academic-integrity.htm  for more details. Turnitin may be used as needed. 

 

The Student Perceptions of Teaching (SPOT) is required for all organized classes at UNT. 

This short survey will be available to you at the end of the semester.  If you liked something, 

do say so.  Students may access the SPOT at https://Eagle Connect.edu and selecting the 

SPOT banner. 
  

Extra Credit: There are no credit assignments in this course. If you desire a particular grade, 

then you are encouraged to invest your time and focus on earning points on the available 

course assignments and tests. 

Team based grade components: There are team based assignments in the course: Feasibility 

analysis and Business Plan. Students will self-select into teams (with help from the instructor) 

and both these assignments will be done with the same team. 

Peer evaluations will be conducted for each team assignment. The evaluation will be factored 

in when individual grades of the assignment are calculated. Accordingly, expect that the 

individual grade of team members may differ, depending on how their contribution to the 

team project is perceived by other team members. It is imperative that you take your team 

seriously: missing out on deadlines, not submitting quality work, or not communicating in a 

timely manner will be detrimental to your project grade. 

Quiz: The quizzes may be on either class day of the week, but will cover all assigned readings 

for that week. Consequently, always be prepared with your readings for the whole week 

before any class. The instructor also has the right to give an unannounced Quiz/assignment 

to the entire class. This would be a required assignment, and any student not submitting it 

will incur 10 point reduction of his/her grade. If you miss a Quiz, there is no make-up.  

Tips to Succeed in this Class 

1. Come to class, be on time, and follow the guidelines for participation. Prepare and make 

sure you know what is going on. You will find the course interesting only if you take active 

part in it. 

2. Know the rules, policies, and grading system. Read the syllabus thoroughly and make sure 

you understand the requirements. If you don’t – ask! 

3. Assume responsibility! Your grade and performance are in your hands and under your 

control. Do not rely on your team to get you to a higher grade! Do not procrastinate (the 

computer and calendar will usually punish you for that)! Do not compromise for quality 

work! 

 

http://vpaa.unt.edu/academic-integrity.htm
https://my.unt.edu/
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PERFORMANCE EVALUATION AND GRADING: 
 

Your grade in this course is determined by your performance on required course assignments, 

activities, submissions and tests. Details will be provided in class. No curves are added. Letter 

grades are based on points as provided below. No exceptions. So do not try asking for your 

grades to be changed because your scores are close to the next grade level. If you continue in 

this class it means you understand and accept my grading policy. 

 

The distribution of points and letter grades is as follows: 

         

Quizzes (10x6)     60 points    

         

Feasibility Analysis     40 points    

    

Tests 2 @ 150     300 points   

 

Business Plan     80 points   

 

Participation     20 points   

  

Max points available    500 points 

 

 

(Final Exam replaces one test score  0 or 150 points) 

 

 

Letter Grade Equivalent (based on points rounded to one decimal point, not a percentage) 

 

Total Points    Grade 

 

450 to 500   A 

 400 to 449.9  B 

350 to 399.9  C 

 300 to 349.9  D 

299.9 or below F 

 

 

 

Library Information for Spring 2019 

 
The College of Business textbook reserves are located at the Eagle Commons Library (located in 

the old ISB).  Students can enter the Eagle Commons Library through the main entrance of 

Sycamore Hall on the first floor of the building (on the side facing the Life Sciences 

Complex). Check UNT libraries website for hours & updates or call (940-565-2411) 
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Course Outline – Spring 2019* 

 

Week Date Topic Reading/Assignment 

1 Jan 15, 

17 

Introduction & Course 

Overview 

-Foundations of 

Entrepreneurship 

 

 

                Chapter 1  

                  Quiz 1 

2     22, 24 -Ethics & Social Responsibility 

-Creativity & Innovation 

             Chapters 2, 3 

               Quiz 2 

3 29, 31 - Feasibility analysis & 

Business Model 

 

               Chapter 4 

               Quiz 3 

4 Feb 5, 7 -Business & Strategic Plan               Chapter 5 

Form teams, work on feasibility project 

               Quiz 4 

5 12, 14 
-The Marketing plan 

-E Commerce and the 

entrepreneur 

                   Chapter 9 

                   Chapter 10  

                    Quiz 5 

6 19, 21 Test 1  

Feasibility analysis work 

period 

 

Test 1 on Feb 19 over all material to 

date  

 

 7 26, 28 Feasibility analysis 

presentations - Teams Feasibility Analysis due Feb 26 at noon 

– 1 per team 

Peer evaluation due Feb 28 

8 Mar 5, 7 -Pricing & Credit Strategies 

-Location & Layout 

                  Chapter 11 

                  Chapter 14  

                 Quiz 6 
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Week Date Topic Reading/Assignment 

9 12, 14 Spring Break  UNT closed  

10 19, 21 
-Pricing & Credit Strategies 

-Location & Layout 

                    Chapter 11 

                    Chapter 14  

                      Quiz 7 

11 26, 28  
- Creating a Financial Plan 

- Managing Cash flow 

                  Chapter 12 

                  Chapter 13  

                   Quiz 8 

12 Apr 2, 4 -Sources of Financing  
                Chapter 15 

                 Quiz 9 

13 9, 11 

-Forms of Business Ownership 

-Global Aspects of 

Entrepreneurship 

                  Chapter 6 

                  Chapter 16  

                    Quiz 10 

 
14 16, 18 

Test 2 

 

Test 2 on April 16 over all material 

since test 1 

15 23, 25 
Team meetings 

Project work week 
 

16 Apr 30,  

May 2 

Business Plan Presentations 

(Team) 

 

Business Plan Due April 30 at noon 

-1 per team 

Peer Evals due May 2  

 May 7 Finals Week Final Exam on May 7, 1:30- 3:30 p.m.  

*Note: While every attempt will be made to follow the schedule, some changes may occur. 

Adjustments may be necessary to accommodate guest visitors, teaching, contingencies, or 

weather closures. It’s your responsibility to be aware of any changes to the schedule. Details 

on various assignments will be available to enrolled students during the semester. 

The office of Disability and Accommodation (ODA, 565-4323) will administer exams to 

disabled students who request it during the first week of class. Refer: http://disability.unt.edu/ 

for guidelines and procedures.  Any typos, please let me know! 

http://disability.unt.edu/

